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Candidates are required to give their answers in their own words
as far as practicable.
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The figures in the margin indicate full marks.

1. Answer any five questions :

(a)
(b)
(c)
(d)
(e)
®
(8)
(h)

What do you mean by ‘Retail Management’?

Define ‘Price Skimming’.

What is organised retailing?

What is ‘Social Media Marketing’?

What are the core products of a bank?

What is ‘Customer Relationship Management’?
Define ‘Integrated Service Marketing Communication’.

Mention any two examples of ‘Financial Services’.

2. Answer any five questions :

(a)
(b)
(c)
(@
(e)
®
(8
(h)

Briefly discuss the basic functions of retailing.

State the key elements of retail marketing.

Write the importance of 7 ‘P’s of retail marketing strategy.
‘Technology is changing retailing.” — Comment.

State the reasons for growth of service industry in India.
Mention the advantages of branding services.

Discuss the differences between goods and services.

Why is relationship marketing significant?

3. Answer any four questions :

(5840)

(@)
(b)
(©)
@
(e)
®

Explain, in detail, the factors influencing retail pricing.

Discuss the importance of Multi channel retailing in retail marketing.
Describe the various types of retail formats.

Explain the functions of services marketing.

Write a detailed note on ‘Communication Mix of Services’.

2x5

5%5

10x4

Discuss, with the help of examples, the current situation of ‘Travel and Tourism Services’ in India.



