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RURAL MARKETING AND INTERNATIONAL MARKETING (M6) — MINOR
Paper : MN-8

Full Marks : 75

Candidates are required to give their answers in their own words
as far as practicable.
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[English Version]
The figures in the margin indicate Jull marks.
Group - A
1. Answer any five questions : 2x5
(a) Define urban marketing.
(b) What is co-operative marketing?
(c) Define rural consumer.
(d) Give two examples of agricultural products.
(e) Define international marketing.
(f) What is entry strategy?
(g2) Define price quotation.
(h) What is foreign trade?
Group - B
2. Answer any five questions : 5x5
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(a) Distinguish between rural marketing and urban marketing,

(b) Briefly discuss the marketing mix strategjes of agricultural products.
(c) Mention the attitudes of rural consumer.

(d) Discuss the features of co-operative marketing,

(e) Point out the scope of international marketing,



(3)
(f) What is Special Economic Zone (SEZ)?
(g) Explain the term ‘PESTEL’.
(h) State the advantages of entry strategy.
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Group - C

3. Answer any four questions : 10x4
(a) “There is enough scope of agricultural marketing in India.” — Comment.
(b) Discuss the buying patterns of rural consumer.
(c) State the role of Government for the marketing of agricultural products in India.
(d) Describe the basic concept of international marketing environment.
(e) What is meant by international pricing?

(f) Explain the term ‘EXIM Policy’.
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